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I. What is Trade Map?

Trade Map - www.trademap.org - is an interactive online database on international trade
statistics and presents indicators on export performance, international demand,
alternative markets and the role of competitors from both the product and country
perspective.

Trade Map operates in a web-based interactive environment and covers the trade flows
(values, quantities, trends, market share, and unit values, both in graphic and tabular
format) of over 220 countries and territories and 5,300 products defined at the 2, 4 or 6-
digit level of the Harmonized System. Trade data is also available at tariff line level for
more than 150 countries and on a monthly or quarterly basis for more than 100 countries.

The annual data is based on COMTRADE, the world’s largest trade database maintained
by the United Nations Statistics Division, and monthly or quarterly data are collected by
ITC from national custom offices or regional organizations. The market access data is
directly retrieved from the Market Access Map application.

Trade Map's features include:

= Analyse current export performance: examine the performance and dynamics of a country’s
export markets for any product/service; identify the number and size of export markets and the
concentration of exports; highlight countries where market share has increased.

» Identify promising export markets: view the world’s major importing countries for a specific
product, with indicators illustrating the concentration and growth rate of imports in each market.

= Assess the level of competition in the global market: competing countries, exporting the
same product, are ranked in terms of value of exports, and availability of additional indicators on
quantities, growth and market share.

= Assess the level of competition in a specific export market: view a country’s competitors
in any target market, with information on the export performance of each competitor, the number of
supplying countries and their performance in the market.

= Find information on the average tariffs applied by countries to the import of a
specific product from specific partner countries: a first overview on market access
conditions is directly available in Trade Map; further and more detailed information is available by
following a direct link to Market Access Map.

= Identify new supplying markets: countries exporting a product both to the world and to a
specific market are ranked against one another thus allowing direct comparisons of current and
potential national suppliers.

= Review opportunities for diversification in a specific market by comparing the demand for
a set of similar or related products/services in the market under review.

= Assess national trade performance: make an overall evaluation of national trade performance
and identify sectors and products/services in terms of their potential for investment and trade
promotion.

= Identify existing and potential bilateral trade with any partner country or region:
bilateral trade opportunities can be identified by comparing the actual bilateral trade, the partner
countries’ demand of a specific product/service in terms of imports and the global export capacity of
the home country.

= Company Data: Identify companies exporting, importing or distributing a specific product in a
number of markets.
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Il. Trade Map for SMEs

Trade Map will help SMEs to identify :

= The structure of the world market for a product

= Current trends for a product

= Opportunities for market diversification

= Countries competing in a specific market

=  Which countries could be potential destination markets

I1l. How to Access the Application

Trade Map- www.trademap.org

e RADE MAP
é: ITC 'Il'rIi:de stalist\csginternational business development @

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares,

etc.
~ . .
Home & Search  Data Availability Reference Material Other I[TC Tools More GBI English ~
The following institutions support free access to Trade Map through the North-South partnership programme:
¥ | e | 7 aps
NEW ZEALARD UBIFRARLCE

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies.

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are
available from the most aggregated level to the tariff line level.

Imports
Product @ Single  © Group | X i Advanced search

@ Country © Region | x i

[ Trade Indicators ] [ Yearly Time Series } [ Quarterly Time Series ] [ Manthly Time Series ] [ Companies ]

Already have an account? Create an account
. Create an account for [TC's market analysis
Email address: | |
tools.
Password: | |

[[1 Remember me.

Click on "Register now’
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MARKET ANALYSIS TOOLS ACCOUNT

Registration to the ITC Market Analysis Tools: Market Analysis Tools:
The International Trade Centre has developed four Market Analysis Tools : Trade Map, Market = Trade Map
Access Map, Investment Map and Standards Map to enhance the transparency of global trade an online tool with monthly, quarterly and yearly
and market access and to help users in their market analyses. international trade data combined with statistical
) . indicators and information on trading companies which
» Users from developing countries have full access to the tools free of charge. helps you prioritize export or import markets.
= Users flom developed countries have restricted access to the tools free of charge. » Investment Map
Us;rfs wishing to access the full versions of the tools can consult the subscription option an online tool that provides the sector breakdown of
and ees. foreign direct investment (FDI), trade, market access

and foreign affiliates information to support strategies of
investment attraction and targeting.

Please enter your email address: = » Market Access Map
An activation email will be sent to this address an online tool for analyzing market access conditions
It will be used to login to the ITC Market Analysis Tools worldwide, including applied and bound tariff rates,

trade agreements (rules of origin and tariff preferences),

rahul@smef.org.bd Email accepted : L .
g = export-import statistics and non-tariff measures.

Standards Map
an online tool to analyse and compare voluntary

standards promoting sustainable development applied
to the production and trade of goods and senvices.

Confirm your email address: =
rahul@smeforg.bd

Select your country: =
Bangladesh -

’ Continue registration > ]

Click on "Continue Registration
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Registration to the ITC Market Analysis Tools:

Complete your registration

Mandatory information

Email address:

|[rahul@smef org bd

Choose a password: =

For better security, combine letters and numbers

Enter your password again: m

Select your title: =
Mr. «

“our first name:

Rahul

“our last name: =

Barua

Ativity/ Type of Organization: =

Select one of the following categories which best apply to youlyour

organization/company

@) Government or missicn

! | International crganizaticn

! | Trade suppodt institution

() Student

[ | University, Research institute, Academia
Nen-Governmental Organization

! | Large enterprise {more than 250 employees)
! ! Medium size enterprise (50-250 employees)
() Small enterprise {10-48 employees)

(T S RNT EON . S PR

Trade Map

Market Analysis Tools:

n Trade Map

Features.
Trade in services data
“fearly trade data {HS and tariff line)
Meonthly and quarterly trade data at the 2-digi
level (HS)
Meonthly and quarterly trade data st the 4 and
B-digit level (HS) and at the tariff line level

Company data

» |Inwestment Map

Features
FDI flows and stodes for about 200 countries

Historical series of FDI data broken down by
partner country/UN |51C sectors

Trade and tariff data by UM I1SIC sectors

Cetailed informaticn on foreign affiliates
established in developing countries

u Market Access Map

Features
Tariffs applied by more than 190 importing
countries and non-tariff measures
Tariff averages by sector, indicators and trade
agreements
‘Comparative analysis of multiple products,
markets and suppliers

Bulk download of market access dsta

» Standards Map

Features

Informaticn on over 125 voluntary standards

't

< <

€ ¢ ¢ <
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Trade Map

Other optional information

Select your prefered language:
G English Francais | Espanol

Telephone:

28028142533

Job title:

Program Cfficer

Company/Crganization:
SME Foundation

Lewvel of responsibility
| | Top management
[ ! Mid management

@ Employee

How did you learn about the existence of the ITC Market Analysis Tools?
() ITC (Staff, publication, etc)

() Universityfresearch institute

| ! Training

(7 Press, social media

[ | Web search engines

G Colleagues

| | Other , please specify

| would like to hear about the latest updates and developments from
ITC Market Analysis Tools ITC Market Analysis publications ITC

|:| | would like to be informed by email or sms when there is an update in the ITC
MMarket Analysis Tools

Click on "Submit’
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Q"o _l:_]tcrnal.iomﬂ
/,§ e MARKET ANALYSIS TOOLS ACCOUNT

Centre

Registration to the ITC Market Analysis Tools: Market Analysis Tools:

Thank you for registering to the [TC Market Analysis Tools.

Next step - activate your account:
You will soon receive an activation email containing instructions on how to

activate your account.
If you do not receive it, please check your junk or spam folders or send an email

to marketanalysis@intracen.org.

» Trade Map
an online tool with monthly, quarterly and yearly

international trade data combined with statistical
indicators and information on trading companies which
helps you prioritize export or import markets.

Investment Map
an online tool that provides the sector breakdown of

foreign direct investment (FDI), trade, market access
and foreign affiliates information to support strategies of
investment attraction and targeting.

Market Access Map
an online tool for analyzing market access conditions

worldwide, including applied and bound tanff rates,
trade agreements (rules of origin and tariff preferences),
export-import statistics and non-tariff measures.

Standards Map
an online tool to analyse and compare voluntary

standards promoting sustainable development applied
to the production and trade of goods and semvices.

You will receive an automatic answer in your mailbox to activate your account.

Dear Mr. Barua,

Your account has been created successfully.
To accezs the ITC market analysis tools, you first need to activate your account by
clicking on the following link:

ntep://mas-admintools. intracen. org/accounts/activation. aspx?e=ranulfsmef. ory. bd&u=9898857b-dTbd-4c3c-9d2b-52£2a299F93e

Then proceed to http://www.intracen.org/marketanalysis and log in using the
following username and password:

Username: rahulfsmef.org.bd
Password: rahull23

Trade Map
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" International
,,: Jrade MARKET ANALYSIS TOOLS ACCOUNT

Centre

Activate your account: Market Analysis Tools:

= Trade Map
an online tool with monthly, quarterly and yearly
international trade data combined with statistical
indicators and information on trading companies which

Your account has been activated. I )
helps you prioritize export or import markets.

Investment Map
an online tool that provides the sector breakdown of

foreign direct investment (FDI), trade, market access
and foreign affiliates information to support strategies of
investment attraction and targeting.

Market Access Map
an online tool for analyzing market access conditions

worldwide, including applied and bound tariff rates,
trade agreements (rules of origin and tariff preferences),
export-import statistics and non-tariff measures.

Standards Map

an online tool to analyse and compare voluntary
standards promoting sustainable development applied
to the production and trade of goods and semvices.

Enter your Email address and password in the Login page

Already have an account? Create an account

Create an account for ITC's market analysis

Email address: [rahul@smeforgbd | to0ls

Password: [sesssess| |

[[1 Remember me.

By clicking on “Log In”, you will enter the database and see the Selection Menu page.
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Selection Menu

Selection Menu is the starting point in Trade Map.

3%

,’~ I I C Trade statistics for international business development @

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares,
etc.

Home & Search  Data Availability —Reference Material Other ITC Tools  More [IIMERTNEIOERM English  ~
The following institutions support free access to Trade Map through the MNorth-South partnership programme:
| o | s | B
WEW ZEALAND R UBIFRANCE

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies.

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are
available from the most aggregated level to the tariff line level.

Imports
Product @ Single  © Group | > i Advanced search

@ Country © Region | X i

Trade Indicators ] [ Yearly Time Series ] [ Quarterly Time Series ] [ Maonthly Time Series ] [ Companies ]

Direction of Flow

Product Selection
Product @ Single  © Group ‘ e X 1 Advanced search

Country/ Region Selection

@ Country © Region Ban = X1
. - L Partner Countrv Selection

@ ® Rea ..
0 Partner ) Region ‘ Data Visualisation

Trade Indicators ] [ Yearly Time Series ] [ Quarterly Time Series ] [ Monthly Time Series ] [ Companies ]

The three main selection options are “Product”, “Country” and “Partners” (Partners only
appears if you select a country).
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IV. Data Classification in Trade Map

Trade Map is based on the Harmonized System. The Harmonized System is an
international nomenclature for the classification of products published by the World
Customs Organization (www.wcoomd.org). It allows participating countries to classify
traded goods on a common basis for customs purposes. At the international level, the
Harmonized System (HS) for classifying goods is a six-digit code system.

Beyond the six-digit level, the classification becomes national. Countries are free to
introduce national distinctions for tariffs by adding more digits to make the HS

classification of products even more specific. This greater level of specificity is referred to
as the national tariff line level.

Harmonized System (HS)

= |s a numerical classification system of products used as a basis for international
trade statistics by almost all countries.

= |s harmonized up to six digits (HS-6) - You can compare HS data between
countries.

= |s broken down into 3 clusters:

HS-2: the chapter of the good (sector)
E.g. 09 = Coffee, Tea, Mate and Spices

HS-4: groupings within the chapter (sub-sector)
E.g. 0902 = Tea, whether or not flavoured

HS-6: product(s) within the grouping (product level)
E.g. 090210 = Green tea (not fermented)

Trade Map 10| Page



National Tariff Lines (NTL) codes

= Classification of goods after the 6 digit level of the Harmonized System
classification.

» National Tariff Lines go from 8 digits to 12 digits.

=  Why use the HS and NTL classification?
- The HS classification is standardised internationally
- The NTL classification is not standardized internationally.

= Each country decides its own further classification after the Harmonized System.
Hence, National Tariff Line codes can be different from a country to another.

HS

(International
standard)

NTL

(NON
standard)

Trade Map

08
08.04

08.04.50

Australia
08.04.50.00
Japan
08.04.50.01.1
08.04.50.01.9

United States:

08.04.50.40.40

08.04.50.60.80

08.04.50.80.00

Edible fruit and nuts; peel of citrus fruit or melons.

Dates, figs, pineapples, avocados, guavas, mangoes and
mangosteens, fresh or dried.

Guavas, mangoes and mangosteens.

Fresh or dried guavas, mangoes and mangosteens

Mangoes, fresh
Guavas and mangosteens, fresh

Mangoes, fresh, if entered during the period from September 1, in any
year, to the following May 31, inclusive

Guavas and mangosteens, fresh, if entered during the period from June
1 to August 31, of the following year, inclusive

Guavas, mangoes and mangosteens, dried
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V. ldentify the HS code of your product with Trade Map

Trade Map Selection Menu

3% 17 = TRADE MAP
Il~ Trade statistics for international business development

Monthy, quarterly and yearly trade data. Import 8 export values, volumes, growth rates, market shares,
etc.

Home & Search  Data Availability Reference Material Other ITC Tools More (VIAELTNELIERS English  ~

The following institutions support free access to Trade Map through the Morth-South partnership programme:

QDb §) e AN

~J
NEW ZEALAND UBIFRANCE

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies.

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are
available from the most aggregated level to the tariff line level.

Imports
Product @ Single © Group | > i Advanced search
@ Country © Region | X i

[ Trade Indicators ] [ Yearly Time Series ] [ Quarterly Time Series ] [ Monthly Time Series ] [ Companies ]

S% 1ITC TRADE MAP
/,‘ Trade statistics for international business development

Monthy, guarterly and yearly trade data. Import & export values, volumes, growth rates, market shares,

etc. £111 - Babies’ garments, knitted or crocheted =
R e e e S A el <1110 - Babies garments&ciothg accessories of wool or fine animal hair knitted Mr. Rahul Barua ~ [SlICNR

The following institutions support free access to Ti

n

&11120 - Babies garments and clothing accessories of cotton, knitted

@ﬂ ADVANTAGE| §11130 - Babies garments and clothing accessories of synthetic fibres, knitted
(.)-DH % ‘JﬂAUSTRInmm —

R e §11190 - Babies garments&clothg accessories of other textile materials, knitted

] ] 6113 - Garment, made up of knitted/crochetd fabric of hd no 59.03,06,07 ]
Trade Map provides - in the form of tables, graphg ) ) o d, alternative markets and
competitive markets, as well as a dlrectory of imp 611300 - Garments made up of impreg,coatd, coverd or laminatd textile knittd fab
Trade Map covers 220 countries and territories an 6114 - Garments, knitted or crocheted, nes and yearly trade flows are
available from the most aggregated level to the ta . . )
611410 - Garments nes, of wool or fine animal hair, knitted
611420 - Garments nes, of cotton, knitted

611430 - Garments nes, of man-made fibres, knitted

Product @ Single © Group garments > i Advanced search
@ Country © Region x i

[ Trade Indicators ] [ Yearly Time Series ] [ Quarterly Time Series ] [ Monthly Time Series J [ Companies ]

To select the product or the product group, you have several options :

1. Type in the HS code of the product or product group, if you know it.

2. Type the first letter of the product’s name and identify the HS code that is the
closest match. For example, type "vege’ when searching for “vegetables’

3. Type the name of the product under review. Trade Map then generates a list of all
product descriptions including those letters.

4. Scroll down within the combo box to search for product codes.

Once the correct product description is identified, click on it to select it.

Then select “Trade Indicators
Time Series) ”.

or “ Times Series data (Yearly/ Quarterly/ Monthly

Trade Map 12| Page



If you cannot find the product code based on the keyword or the code and it's not
included in the first 30 codes in the combo box, you should use the "Advanced Search’
option.

Advanced search

This is the option to use if you haven't found the product code for your product.

The Advanced Product Search by keyword helps you to look for the corresponding HS
code of the product using one or several keywords in the HS product descriptions at 2, 4
and 6 digit level of the Harmonized system and at the tariff line level.

% ITC TRADE MAP
,,s Trade statistics for international business development

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availabilty ~Reference Material ~Other [TC Tools  More Mr. Rahul Barua =

Search of Products
by keywords

Search by Keywords

@ At 2,46 Digit levels © At Tariff Line level

Keywords leather footwear leather footwear

Rows per page Default (25 per page) =

Footwear with uppers of textile materials (excl. with outer soles of rubber, plastics, leather or composition l2ather, orthopaedic footwear and toy footwear)

Footwear with outer soles and uppers of |eal

1, covering the ankle (excl. incorporating a protective metal toecap, sports foolwear, orthopaedic footwear and toy foolwear)

Footwear with outer soles of rubber, plastics, leather or composition [eather and uppers of textile materials (excl. toy footwear)

Footwear with outer soles of leather or composition leather and uppers of textile materials (excl. toy footwear)

Ski-boots, cross-country ski footwear and snowboard boots, with outer soles of rubber, plastics, leather or composition leather and uppers of leather

Footwear with outer soles of leather, and uppers which consist of eather straps across the instep and around the big toe

Footwear with outer soles of rubber or plastics, with uppers other than rubber, plastics, leather or textile materials; footwear with outer soles of lea
fi

T or composition |eather, with uppers other than leather or texile materials;
twear with outer soles of wood, cork, paperboard, furskin, felt, straw, loofah, etc., with uppers other than leather, composition leather or texdile materials, n.e.s.

640510 [ Footwear with uppers of leather or composition |eather (excl. with outer soles of rubber, plastics, leather or composition |-

her and uppers of leather, orthopaedic footwear and toy footwear)

4% ITC TRADE MAP
,,s Trade statistics for international business development

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Data Availability ~Reference Material her [TC Tools  More Mr. Rahul Barua ~ |[[SiETIEES

Search of Products
by keywords

Search by Keywords

O At 2,4,6 Digit levels © At Tariff Line level

Country  Bangladesh -

Keywords leather footwear

leather  footwear

Rows per page 50 per page -

64035100 | Bangladesh
64035900 | Bangladesh | Fi

bwear with outer soles of rubber, plastics, |e:

1er or composition |

r and uppers of | Other footwear, with outer soles of | - Covering the ankle

ear with outer soles of rubber, plastics, leather or composition | r and uppers of leather.: Other footwear, with outer soles of | 1- Other

64042000 | Bangladesh | Footwear with outer soles of rubber, plastics, 1er or composition | r and uppers of textile materials.: Foolwear with outer soles of |

1 or composition leather

64031900 | Bangladesh | Footwear with outer soles of rubber, plastics, |e:

64034000 | Bangladesh |

1e1 or composition |

1 and uppers of leather.: Sports footwear: Other

ear with outer soles of rubber, plastics, leather or composition | r and uppers of | Other footwear, incorporating a protective metal toe cap

64039100 | Bangladesh | Footwear with outer soles of rubber, plastics, 1e1 or composition | 1 and uppers of leather.. Other footwear: Covering the ankle

64039900 | Bangladesh | Footwear with outer soles of rubber, plastics, leather or composition leather and uppers of [eather: Other footwear: Other

64051000 | Bangladesh | Other footwear: With uppers of leather or composition |

Trade Map 13| Page



"Search by Hierarchy" allows you to display the entire HS system up to the HS6 level
and to identify the specific description of each code

Trade statistics for international business development
Monthy, quarteriy and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

,;:. ITC TRADE MAP

Data Availabiity ~ Reference Material r[TC Tools  More Mr. Rahul Barua ~
Search of Products
by hierarchy
Search by Hierarchy
Data type: Product v
[ 64 - Footwesr, gaiters and the ke; parts of such artides o

-6401 - Waterproof footwear with outer soles and uppers of rubber or of plastics, the uppers of which are neither fived to the sole nor assembled by stitching, riveting, nailing, screwing, plugging or similar processes (exd., orthopaedic footwear, toy foot

6402 - Footwear with outer soles and uppers of rubber or plastics (exd. waterproof footwear of heading 6401, orthopaedic footwear, skating boots with ice or roller skates attached, and toy footwear)
403 - Footwear with outer soles of rubber, plastics, leather or composition leather and uppers of leather (exd. orthopaedic footwear, skating boots withiice or roller skates attached, and toy footwear)
6404 - Footwear with outer soles of rubber, plastics, leather or composition leather and uppers of textile materials (exd. toy footwear)

+.-6403 - Footwear with outer soles of rubber or plastics, with Uppers other than rubber, plasics, leather or textle materials; footwear with outer soles of leather or compasition leather, vith uppers other than leather or textie materials; footwear with o
- 6406 - Parts of footwear, ind. uppers whether or not attached to soles other than outer soles; removable in-soles, heel cushions and simiar artidles; gaiters, leggings and smiar articdes, and parts thereof (exd. artides of asbestos)

[#)- 65 - Headgear and parts thereof

- 66 - Umbrelas, sun umbrellas, walking-sticks, seat-sticks, whips, riding-crops and parts thereof

[#-67 - Prepared feathers and down and artides made of feathers or of down; artfidal flowers; artides of human hair

Trade Map l4|Page



VI. Trade Map Analysis - Three functional approaches

(Product Approach, Country Approach and Bilateral Approach)

1. The Product Approach

= You can analyse markets for a specific product
including the structure of the market, trends in supply
and demand, opportunities for market diversification
and identify potential for product diversification.

= Most used by business-oriented analysts.

2. The Country Approach

You can assess the national trade performance of a country at
the HS-2, HS-4 and HS-6 and national tariff line level (NTL) for a &
single product. They can do the same for a set of predefined
products at HS-2, HS-4 and HS-6.

3. The Bilateral Approach

You can review the potential for bilateral trade with another
nation, a predefined group of countries and members of a
regional trade area.

Trade Map 15|Page



VII. How to identify attractive markets?

Market
attractiveness

Markets ' Openness of "’ariff advantage i
Dynamism markets markets

Valug ehexpais -Growth Trends Tariff
& imports appliedto

__ -Growth country -Average tariff
ifferential: marke appliedto

-Unit Values growth minus competitorsin
world growth the market

- Quantities

-Trade Balance
-Market Share

1. Review current situation
of the country’s export

2. Identify and analyse the
world’s leading importers

3. Analyze the performance
of competing suppliers

4. Examine tariffs in
potential new market

Trade Map 16 |Page



VIIl. Analyze world trade for selected

1. World Import of Selected Product

In Trade Map, Select the product for which you want to do market research. Select
“Imports” and click on Trade Indicators.

4

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availabilit eference Material ~ Other ITC Tools ~ More Mr. Rahul Barua ~ [|Sgis[Ehl
Product .. 520920 - Babies garments and clothing accessar v PoductGrowp Nome =
@world © country All - Country Group  None -
Partner | All v| Partner Group | Mone hd
other crteria  Imports »  Trade indicators v bycounty +

List of importers for the selected product in 2013
Product : 620920 Babies garments and clothing accessories of cotton, not knitted
The product code selected above has been reallocated in the 2012 HS revision.

[FD\data] [Tanﬁsdata] [Standards]

Rows per page Default (25 per page) +

Trade Indicators O

Annual Annual
Quantity Unit uu" ;‘D‘:al“ne fm'; . i fm'; . :%\;:ﬂgm pplying
) unit) value value .
thousand)¥ | thousand) j | 21> i 203;-%::“ \ m:)ze_%ﬁ:“q; i Zline || s %‘
i ' i et
Viorid 1,875,566 -115,463 0 | No quantty -1 B 3 100 7,848 0.19
[ | United States of America | 409,034 -398,486 16,691 | Tons. 24506 3 -1 K 218 12,478 021 104
[ |France 206,951 -126,267 6,164 |Tons 33574 -1 £ 3 11 7,338 0.29 3
[ | Unted Kinodom 164,398 10,464 | Tons. 1571 -1 3 5 88 7,276 0.18 3
™ | Germany 13613 3,753 |Tons 30,273 0 8 0 61 5633 021 3
1 | Seain i 113,496 5,348 |Tons 21,218, 2 B | 61 6,403 0.17 3
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Situation Trends

Times Series Table

Change the periodicity of the Times Series. View yearly, quarterly or monthly data

e,

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Se

(NIAEUTNSERTERY English

Product ... 520920 - Babies garments and clothing accessor Product Group  Nene

@ word O country Al - Country Group  None

Partner | All vl Partner Group | MNone v

other criteria  Imports ~ Yearytimeseries - bycountry + Values - 1 USDollar v i

List of importers for the selected product
Product: 620920 Babies garments and clothing accessories of cotton, not knitted
The product code selected above has been reallocated in the 2012 HS revision.

Unit : US Dellar thousand

Table [ FDI data [Tariﬁs data] [ Standards]
Download: 2 \ = Time Period (number of columns): ¥ 5 perpage + ¥ Rows perpage Default (25 per page) +
123456789
| impedes | imoodedvaluein20t0 imported value in 2011 imported value in 2012 Imported value in 2013¥ Imported value in 2014
World 1,999,947 2325363 1,840,175 1,875,569
[ | Unted States of America | 465,493 485,742 412,420 408,024 417,448
o |France i 226,102 262,132 213,437 206,851 209,308
& | unted Kingdom 213707 205,224 155,765 164,398 HT145
o | cermany 17,248 134,741 13,278 13813 12,339
o | spain i 127,044 249,237 122,683 113,496 123,915
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The first 5 columns under Trade Indicators include main figures of the product
during the last available year

Value imported in 2013 (USD thousand)® Market size in dollar terms

Trade balance in 2013 (USD thousand) Trade balance of the country in the last year =
Exports — Imports

Positive value: Exports > Imports
Negative value: Imports > Exports

Quantity imported in 2013 The quantity imported during the last year, which
shows the market size in terms of physical volume.
Quantity Unit The quantity units that the product is reported in.

Unit vary significantly across different products and
countries.

Unit value (USD/unit) Unit value — value / quantity

This is average across the whole period covered and
might hide large fluctuations throughout the year.

The unit value is no common price, but the average
value of each imported unit, here per ton, across time
and product specifications.

The described group of indicators allow you to identify the current situation of the market
for your product.

Specially, you can identify

» The size of the global market both in terms of value and quantity.

= The largest participants in the market from the demand side and their
corresponding market sizes.

=  Whether they are net importers or they also export significant amounts of the
same products.

=  Whether the specific country market appears to buy more or less expensive
products out of the basket under analysis.

*= The indicators show the performance of the market in the most recent year, and
thus only present a static view.
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The next 3 columns under trade indicators identify trends

Annual growth in value between 2009-2013 (%)

This indicator shows the average annual
growth of the imported value during the past 5
years

Annual growth in quantity between 2009-2013 (%)

Annual growth in value between 2012-2013 (%)

Growth in quantity over the past 5 years.

This indicator states whether the imported
guantity grew over the past 5 years and at
what average annual rate.

Growth in value between the last 2 years.

This indicator gives an idea whether or not the
5-year trend of the imported value has been
maintained recently.

If the growth in value over the last 2 years
differ a lot from the 5-year average, this can
mean that the trend is very volatile or has
recently been changing.

The dynamism section is useful to understand whether the market has grown in the past
and whether this growth is rather steady or volatile, the latter making it hard to predict if

the coming years will continue to grow.

Also, it shows whether growth in values is stronger than growth in quantity.

If values grows faster than volume, which also means that unit values are rising, several

things could be happening.

= Demand for the product could exceed the supply, causing prices to rise.

= Demand could be shifting towards higher quality, such that highly priced good
substitute low priced ones in the basket under analysis.

= Also, demand could be shifting towards the more value-added presentations of
the same product, such as mixtures of frozen vegetables in easy-to-use,

consumer-sized packs.

* Finally, transportation and insurance costs could have risen so much that they are
pushing up the value of imports; nevertheless, this is likely to be a generalized
phenomenon across different products for the same country.

It is important to understand that we cannot jump to easy conclusions by seeing an
increase in unit values. Further research is necessary.

Trade Map
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Now we turn to the third section under Trade Indicators, which gives us an idea of

the market structure

Share in world imports (%)

“Share in world imports” identifies what percentage of world imports each
country absorbs.

It helps you to easily compare the market size in value of different countries.

The market share helps us understand whether there are many different markets
where producers and exporters can sell or whether the market structure is
polarized.

Hence this may give us some clues about how competitive the destination
market will be.

Average distance of
supplying countries (km)

Concentration of
supplying countries

Average tariff (estimated)

For a selected product, the average distance of supplying or importing countries
corresponds to the average distance between the selected country and all its
partner countries weighted by the trade values.

The concentration is based on the Herfindahl index. It is calculated by squaring
the share of each country in the selected market and by summing the resulting
numbers. An index value greater than 0.18 indicates a market that it is
concentrated.

This column shows ad-valorem equivalent tariff applied by each importing

applied by the country (%) country on average for the analysed product.

Analyse World imports characteristics

1
2.
3.
4

oo

7.

3 Largest importers (in value) (Share in World Imports, %)

Share of world total imports of the 3 main importers

World demand- concentrated or not

Which country has positive trade balance? (In the list of top 20 importers (in value))
Positive trade balance indicates the country export more than import.

World imports grown or declined in the last 5 years

Is there a difference between the world’s growth rate in value and world’s growth rate in
guantity?

>World’s growth rate increased while that of quantity declined. That means price of the
product has been increased in the world market

Does the unit value vary significantly for your product from country to country? Why?

Analyse individual country’s import performance

Importing country’s share of world imports of selected product and value in US$

Unit value (compare with the unit values of most of the 25 largest importers in terms of

Market grew by what percentage in value terms on average per year over the last 5 years
and by what percent in quantity terms. Compare with the world average. The country has
higher/lower rates of growth in quantity and value.

Growth in value between the last 2 years. Compare growth in value over the last 2 years
and that of 5-year average. Check the corresponding time series.

1.
2. Quantity imported
3. Position as importer
4.
imported value)
5.
6.
7. Average tariffs applied
8.

Trade Map

To further analyse the importer's market, click on the name of the country to obtain the
breakdown of the countries supplying selected product to the importing country.
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2. World Export of Selected Product

Select “Exports” in the navigation menu under “other criteria”.
" ey

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability ~Reference Material ~ Other [TC Tools Mr. Rahul Barua *
Product 620920 - Babies garments and clothing accessor v Product Group  None -
@worid © Country Al - Country Group None -
Partner | All Partner Group | Nons
m other criteria  Exports »  Trade indicators ~ bycountry -

List of exporters for the selected product in 2013
Product : 620920 Babies garments and clothing accessories of cotton, not knitted
The product code selected above has been reallocated in the 2012 HS revision.

M [FDI data] [Tanﬁs data] [Standards]
Downioag: %] W §

W

Rowis per page Default (25 per page)

Trade Indicators O

Value Annual growth | Annual growth | Annual growth Average .
HS8 Exporters exported in | L2debslance O Unit value distance of | Concentration of

2013 (USD

‘in2013(USD e n| QuantiyUnt st  pee ey nvalue | e importing
thousandyy | HRousandd i 20092013 (%) | 2009- ) %) | | Countries (km) | ~countries |

World 1,760,103 86,378 | Tons

& |China § 433,853 17,13 | Tons 25,650 g 21 2 249 9241 01
o}

@ |India i 190,957 40672 12 5 31 108 7,290 0.08
M |Indonesia { 83,928 23,385 5 ] -1 48 12,988 067
M |France | 80,854 50822 -4 5 -10 48 1,458 o1
@ |Spain | 77,005 1,535 | Tons 50,166 12 13 33 44 2,387 0.09

Times Series Table

Change the periodicity of the Times Series. View yearly, quarterly or monthly data

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

3% 1  TRADE MAP
,,s J Trade statistics for international business development

Home & Search  Data Availability ~ Reference Material ~ Other [TC Tools  More Mr. Rahul Barua ~ |{SEl]
Product 620920 - Babies garments and clothing accessor Product Group  None -
@ world © Country Al - Country Group  Nane -
Partner | All Partner Group | None
other criteria  Exports » Yearlytimeseries w bycounty ¥ Values w 1 USDollar - i

List of exporters for the selected product
Product: 620920 Babies garments and clothing accessories of cotton, not knitted
The product code selected above has been reallocated in the 2012 HS revision.

Unit : US Dollar thousand

m [FD\ da1a] [Taﬂﬁs data] [Smndards]

Download: 2 (W] [ ‘ = Time Period (number of columns): ¥ 5 perpage ~ ¥ Rows perpage Default (25 per page) »

I Sy B T Y T T T Y TR
World 1,504,539 1,642,596 1,686,285 1,760,104

o |china 569,200 555,073 31,257 433,053 452,042

[ | Bangladesh § 31432 36,333

o |nds © 17,881 169,517 145,802 190,857 193,481

[ | indonesia ; 5,003 35,024 24,685 53,928

& | France | 99,265 107,321 90,052 50,654 78,085

o |span i 49,208 61,297 57,937 77,005 72527

Analyse World export characteristics

1. 3 largest exporters (in value) (Share in World Exports, %)

2. Share of world total exports of the 3 main exporters

3. World supply- concentrated or not

4. Approximately how many countries export the selected product?
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IX. Country trade performance for selected product

Your country’s export performance for selected product in the world market

*% 1 @ TRADE MAP
,,~ l 1_(4 Trade statistics for international business development

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability ~Reference Material ~ Other [TC Tools  Mare Mr. Fahim Asmat ~ [l [EIERS
Product ... 620920 - Babies garments and clothing accessor + Product Group  Mone -

@ word O country Al - Country Group  None -
Partner | All Partner Group | None

other criteria  Exports »  Trade indicators » bycountry «

List of exporters for the selected productin 2013
Product : 620920 Babies garments and clothing accessories of cotton, not knitted
The product code selected above has been reallocated in the 2012 HS revision.

Table [FDI data ] [Taﬂﬁs dala] [ Slaﬂdardsl
Downloac: 25 (W1 & | = Rows per page Default (25 per page) v
Trade Indicators &
Value . Annual growth | Annual arowth | Annual arowth | Share in Average .
HS8 Exporters exported in Trade balance  Quantity o Unit value R in quantity distance of | Concentration of
2013 (USD in 2013 IJSDl exrl?d in Quantity Unit USDiunit) between between exports importing |mr_||||‘
G R e U 20092043 (%) | 2009-2013 %) %) |countries(km)|  countries §
i
World 1,760,103 -115,463 86,378 | Tons 20317 2 2 6 100 7,267 0.08
[ [ching § 438,853 419,382 17,113 [Tons. 25,650 T 21 2 248 9241 01
[ |Banaladesh 367,025 366,963 8,587 (T 9,746 9,667
[ |India i 190,857 189,423 4,695 | Tons 40672 12 5 3 108 7,290 0.09

1. Does your country already export this product? (Ranking & World Market Share)
2. How much in total of this product is exported by your country to the world?

To easily find your country among all countries listed, click twice on the title of the column
entitled “Exporters”. The list of countries will no longer be sorted by “Value exported in
2012”. It will be sorted alphabetically. Don’t forget that if your country is not listed on the
first page, you can click on the numbers “1 234...” underlined on the top right hand side of
the table. Once you have found the answer to this question, click on the title “Value
exported in 2013” to sort data again.

3. Is your country winning or losing market share in the world market?

S S S G S
I'- If annual growth rate (%) is greater than 07 ‘Demand is growing :
| - If annual growth rate (%) is equal to 07 -Demand is stagnating :
L~ If annual growth rate (%) is less than 0? -Demand is declining I

Compare the growth rate of your country to the world export’s growth rate
4. Who are the three biggest importers for your product?

Click on the name of your country or go back to the selection menu, enter the name of
your country in the country search box and select when it appears in the drop down
menu. Submit with “Trade Indicators”. Trade Map should show the list of importing
countries of your product.
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72 ITL] ;rIa‘de siahstmsEr international business development
%

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, eto.

Dat y Referel rial  Other [T

Mr_Fahim

y E
. ... 620920 - Babies gaments and clothing accessori Product Group  None

© Wors @ Bangladesh
Gountry

Fartner Al

- Country Group  None

- Partner Group  None
cther oiteris  Bxports »  Trade indicators ~ bycountry » Mimordata «

List of importing markets for the product exported by Bangladesh in 2013 (Mirror) i
Product: 620920 Babies garments and clothing accessories of cotton, not knitted
Bangladesh's exports represent 20.85% of world exports for this product, its ranking in world exports is 2
The product code selected above has been reallocated in the 2012 HS revision

[FD\ data] [Tanfrs data] [standards]

Download: B E | = Rows per page. Defaul (25 per page) +

Trade Indicators

Tariff
i in lestimated)

nace batance | Sharein Exported arowth  Exported rowh in| Exported arowth | - Ranking of | Share of parier | Total importarowth iy {25tim2

e | s Unit value | in value between guanity between | invalue between | parines countries in value of pariner fa

2013 (USD ﬁﬁ (USDIunit) j | 20092013 (%, 20092013 (%, p.a)| 2012:2013 (%, countries in | worldimports | countries between ~Banaladesh

e pal i i pali  |wordimpodsi| (0 | 2082M3tkpa)i G

Total 267,025 386,963 10| 18587  Tons 18,748 15 12 15 100 -

United Stsles of Americe 126,988 126,954 48 8083 Tons| 03es 5 1 5 1 2138 3 127
Germany 41184 41145 1.2 1804| Tons| 25083 13 z ] 4 €1 0 ]
W Fence BT EER a7 1308)  Tons|  2734e a8 20 41 z 11 - 2
Unites Kinadom 32,821 32621 89 1428 Toms| 22878 18 8 14 3 88 -10 [
Sosin 25741 25741 7 99s]  Tons|  258% P 2 ] 5 1 2 0

Tariff faced by Bangladesh in the world

Www.macmap.org

Compare tariffs
Step 1/2

Compare here average tariffs that a country faces worldwide when it exports or tariffs that a country applies when it imports a particular product in
the latest available year.

Country:* Bangladesh > | 3% | Exporter hd

Product™ & HS2  HS4

620920 - Babies garments and clothing accessories of cotton, not |
Selected data source: ITC (MAcMap) data complemented by WTO (IDB) data for missing country-years

You can change your default settings here

Proceed ==
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Compare tariffs
Step 212

Tariffs applied by all importing countries to Bangladesh

Product 620920 - Babies garments and clothing accessories of cotton, not knitted
Trade year. 2011

Applied tariff data source: ITC {(MAcMap) complemented by WTO {IDB)

Trade data source: ITC Normalized trade matrix

AVE Methodology: AVE based on the World Tariff Profile (WTP)

<< New search << Modify search

Table @ Map
n Level of protection
3 & E —
0%
No. of d&i Level of Bangladesh’s exports to Total ad valorem Correspending H56 codes in 10-51%
. . 0. Of Corresponding EVEl O . ivalents tariff the imparting counti
Importing country  Year  Revision national tariff lines e Easr;crl]etguc)ountry (value in Ie&uma ents tari " PI@ g Ty Source -15_ 107%
revision 110155
Afghanistan 013 Hs12 2 [ ) 700% Click Here me 115-201%
Albania 2015 HSs12 ) 063% Click Here mc 120 - 201%
Algeria 2014 Hs12 4 17 25.00% Click Here mc - 0 - 401%
Angola 014 HS12 2 2000% Click Here e [ BRI
> 50%
Anquilla 2014 Hs07 2 15.00% Click Here mc -

On the right side of the screen the user can find information to interpret the data
displayed in the map vi

Click here to switch from the
Table format to the Map

@  Mep
Trade (US$ 'OM): ﬂel of protection
W g Selected country
1,700 - 7.400 B o:t= not ausitsbie
7.400 - 15,000 ) o%
15,000 - 63,000 i
[ R
0 1o -151%
15-201%
120 - 301%

-)30-401%
—
->5056
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X. Analyze Time Series

By selecting “Yearly/Quarterly/Monthly Times Series”, you will be able to look at all the

data available by year/ quarter/ month in the database (including for some countries, data
for the current year).

2% 11 TRADE MAP
,,s l 1 (1 Trade statistics for international business development

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability ~Reference Material  Other ITC Tools ~ More Mr. Fahim Asmat ~
Product ... ... 620920 - Babies garments and clothing accessor = Product Group  None -
Country Bangladesh - Country Group  None -
Partner  All v Partner Group  None -
] other criteria  Exports ~ Yearlytmeseries w bycountry + Directdata » Values w i USDollar v i

List of importing markets for a product exported by Bangladesh i
Product: 620820 Babies garments and clothing accessories of cotton, not knitted
The product code selected above has been reallocated in the 2012 HS revision.

Unit : US Dollar thousand

Downioag: 28] W & ‘ =

[Taﬂﬁs data] [ Standards]

Time Period (number of columns) : % 5 perpage ~ ## Rowsperpage Default (25 per page) «

?-Ih:r‘:l Exported value in 2007 Exported value in 2008 Exported value in 2009 Exported value in 2010 Exported value in 2011 ¥

World 30591 31,430 3,432 %333
[ |United States of America 24406 17,592 14,689 15,286
[ |Gemany 512 4,467 7,245 7,908
[ |Hetherends 1,420 2,043 1,328 2,089
[ |inda 0 0 473 1,815
[ |France 448 268 339 1672

Import Seasonality Using Time Series

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc

84 1~  TRADE MAP
,,~ l _[_ (, Trade statistics for international business development

Mr. Fahim Eild English

Product 620920 - Babies garments and clothing accessor Product Group  None -
©wWorld @ Country Bangladesh - Country Group  None -~
Partner Al - Partner Group  None -

ﬁ other criteria  Exports ~ Monthlytime series = bycounty « Mirrordata « Values ~ i USDollar ~ i

[FD\ data] [Tar\ﬁs da(a] [ Slandards]

Curveonexpoedvalue  + EFSGA B B FH. ¥

From 1 o 5 Countries

From MOT » 2012 4 to M12 5 2014 o

O P10
o
L e

Ussted States of Avenca ~= Frente = Span Neterlands ~= Germany
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XI. Graphic Analysis

Bar Chart

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

e,
)’g ] 1‘(‘] Eﬁéﬁ%&rmﬁlbusmessdeve\opmenl @

Search  Data Availability  Refer Material ~ Other [TC T More Mr. Fahim As
Product ... .. 620820 - Babies garments and clothing accessor Product Group  None -
Oword © country Bangladesh b Country Group None A
Partner Al - Partner Group  None v
ﬁl other criteria  Exports v Yearlytimeseries + bycountty - Directdata » Values w | USDollar v

=~ [FDIdata] [Tanﬁsdala] [Stamdards]
Map Compani

Bar chart on exported value ﬁ@é@ &, a, E:T . #

[T show workd aata

From 1 to 10 Countries

From 2007 + to 2011 5 | Years: [¥12007 [¥)2008 ¥ 2008 [#] 2010 @l 2011

List of importing markets for a product exported by Bangladesh
Product: 620920 Babies garments and clothing accessories of cotton, not knitted

A

25,000 -

20.000

15,000
> 10,000
=
X

5.000

0 o nH M
Germany India United Kngdom Canada Spain
United States of Amenca Netherdands France ltaly South Afnca

Countries

[ Exported value in 2007, USD thousand M Exported value in 2008, USD thousand I Exported value in 2011, USD thousand
I Exported value in 2008, USD thousand [T] Exported value in 2010, USD thousand
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Bubble graph

S 1

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Mr. Fahim Asmat ~ [[Sls[[El)

Product 620920 - Babies garments and clothing accessor Product Group  None -

©'World @ country Bangladesh - Country Group  None -

Partner Al - Partner Group  None -

othercrieria  Exports »  Tradeindicators =  bycounty =  Mirrordata =

T -+ TS 2 Errms [FD\data] [Tamfsdata] [Standarda]

Bubble graph on prospect for market diversification -] #F@Q
Bubble graph on prospect for market diversification
Bubble graph on Bangladesh export growth vs. partner import growth
Bar chart on exported value

Bar chart on share in Bangladesh's exports

Bar chart on exported growth in value bstween 2008-2013

Prospects for market diversification for a product exported by Bangladesh in 2013
Product : 620920 Babies garments and clothing accessories of cotton, not knitted

Ching Scale : 4 % of world imparts

40 _

g: ‘Russian Federation
20

world..

Smtzedmd

of partner countries’ imports from the

QSaui Arabia Spain France

0 Q Gamnm-
i d Beien -
Neﬂw'lands Germany
B Mgm Share of Germany in Bangladesh's exports : 11.22 %
Poland Annusl growth Germany’s imports © 0 %

Annual growth

lialy Share in world imports : 6.1 %
20 United WHNO'“ Germany |mp-nrt growth from the wrld< Bangladesh export growth to Garmat
2 : | 1
0 5 10 15- 20 25 30 35

Share of partner countrias in Bangladesh's exports, 2013, %

Bangladesh export growth | & MNA s Reference bubble | The bubble size 15 proportionnal “" | TC
® o pariner > Partner impart 1o the share in world imports
grawth from the world of partner countries for

the selected product

Bangladesh is gaining
market share in

partner countries

When Bangladesh export growth to partner < Partner import
growth from the world

That means Bangladesh is losing market share in partner
countries
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| Map

Trade statistics for international business development
Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

A TP,
2e1TC

Data Availabili

Mr. Fahim Asmat ~

Product .. .. 620920 - Babies garments and clothing accessor =
O World @ Country Bangladesh -
Pariner  All A

other criteria  Exports + Yearlytimeseries v bycounty -+ Directdata » Values ~ 1 USDollar

Product Group  None M
Country Group  None -
Partner Group  None -

Graph

[FD\ data] {Taﬂﬁs data] {Standards}

Vear 2011 + [Tl Show data with arows

L ae
List of importing markets for a product exported by Bangladesh in 2011
o ¢ - > X £
.4 Russian Federation
Canada
~ 4 -.Uk{un? Kazakhstan Mongalia
‘.'urr.t",'l T 5\ China
g {
- 5 Algeria g Pakistan
United States of America oes Egypt
Exported value : 15,288 USD thousa X Indiz
o o / Mali N‘”Chad s
Nigeria Ethiopis
Petu Brazil &
Bolivia o
Acstaha
Chile

Trade Map
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XIl. Analyze the Performance of Competing Suppliers

After identifying which are the most interesting potential markets, the next logical step for
the exporter is to gather more information on those countries that supply selected product
to these potential markets. As an exporter from Bangladesh, you may want to identify the
main competitors you'll face when entering the potential target markets.

List of supplying markets for the product imported by France in 2013
Product: 620920 Babies garments and clothing accessories of cotton, not knitted

s
>,:< I TC EE@QEinMﬁlRusinem development @

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability ~Reference Maternial ~ Other ITC Tools  More Mr_Fahim Asmat ~ [
Product m Product Group  None -

© World @ Country France - Country Group  None -
Partner Al - Partner Group  None -

§| other criteia  Imports +  Trade indicators ~ bycountry ~ Directdata ~

List of supplying markets for the product imported by France in 2013 {
Product: 620920 Babies garments and clothing accessories of cotton, not knitted
France's imports represent 11.03% of world imports for this product, its ranking in world imports is 2
The product code selected above has been reallocated in the 2012 HS revision.

e\ AT [Fo e

Download:@@ :. ‘ = Rows per page Default (25 per page) ~

[Tariﬁs data] [Standards}

Total export
growth in Tariff
Imported Share in . i i i value of |lestimated)
Exporters value 2013 France's . ity | - 0ILvalue i i ™ partner | applied by
USD imports unit countries | France (%)
thousand)¥ = = - - e —— between t
a.) | 1 i 1 2009-2013 (%,
pa) i

World 206,951 126,297 100 6,164 Tons 33,574 - R -3 100 2
[ China 101,032 -100,455 458 3190 Tons 31671 -l -3 -15 1 249 -l 105
o] Bangladesh 35, -35,711 17.3 1,306 Tons 27,344 39 26 LAl 2 209 15 0
o] India 23,936 -23,868 1.6 584 Tons 40,986 6 2 13 3 10.8 12 84
[H  |Madagascar 1.004 10,998 53 142 Tons 77493 14 7 7 2 0.6 6 ]
o} Tunisia 8,325 -5,091 4 128 Tons 65,039 -15 25 -28 19 0.8 2 0
o} Morocco 3,256 -2,766 16 46 Tons 70,783 -19 22 Ea 23 0.5 -2 0
o] ltaly 31 13,242 15 72 Tons 43,486 1 0 -4 9 23 -9 0
[{ |Porugal 2,576 432 12 49 Tons 52.5M1 9 3 25 18 0.8 18 ]
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Click on Graph, then choose “Curve on imported value”

Yearly Time Series data

s1Tc  [RADEMAR o

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search Data Availability Reference Material Other ITC Tools More Mr. Fahim Asmat ~ ==y
Product ... ... 620920 - Babies garments and clothing accessori Product Group  None -
© World @ Country France v Country Group  None -
Partner  All - Partner Group  None -
EI other criteria  Imports - Yearly time series -~ bycountry ~ Directdata + Values + I US Dollar -1

Tabie Greph Map FDIdata] [ Tarifs data| | 'Standards |

Curve on imported value - FSNE.B.F. ¥

[] Show World data
From 1 to 5 Countries

From 2010 ~ to 2014 ~

Update >

List of supplying markets for a product imported by France
Product: 620920 Babies garments and clothing accessories of cotton, not knitted
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First 6 columns: Overview of the size in value and quantity, with addition of the
market share of each supplying country

This indicator establishes the extent to which
the import market is concentrated in a few
supplying countries, and hence provides a
preliminary indication of the type of
competition in the importer’s market

Imported Trade Share in
value 2013 balance France's

{USD 2013 (USD unit
thousand)* | thousand) 3 = t

Next 3 columns: Trends in the target market for each supplier.

Imported

arowth in Mmported

5 arowth in value
ilmels between

between .
e p—— 2012-2013 (%,
2009-2013 (%, =
pal

pal) i

Imported
arowth in value

between
2009-2013 (%,
pa.) i

Next 3 columns: The performance of supplying countries in the world markets.

This column allows to understand whether the particular
importing country is buying from the world’s largest
suppliers of the product or not

\

Ranking of Share of Total_ex =
partner T — rowth in value of This gives an indication of the supplying country’s export

- = - = IE j . . . ).
countries in | countries in rtrll:zrt::‘g::tnes and can be compared with importing country’s import
world world 20002013 1% growth from this partner to see if the partner country is

I targeting the importing country more than other markets

Share of partner countries in world exports of the
selected product.

It complements the previous one by indicating
whether the global export market of the
analysed product is highly concentrated in a few
exporting countries or if supply is relatively
diversified geographically.

* There may be many reasons why a country’s suppliers differs from the top suppliers in
the world, for example language and cultural similarities, preferential trade agreements or
geographical proximity that increase the likelihood for 2 countries of trading with each
other.
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Last column: Import tariffs applied by importing country towards each supplying
country.

This allows you to identify whether your country enjoys a tariff
advantage or disadvantage relative to other supplying countries,
and hence provides another indicator of the competitiveness of
your country’s exports in the target market

XIll. Analyze potential for bilateral trade

A Trade Support Institution based in Bangladesh may wish to expand current trade
between its country and a country, such as Spain. This organization is interested in
identifying sectors and products on which to focus its trade promotion efforts. We will
demonstrate how that TSI can analyze trade potential at the HS six-digit level.

The first step would be to select “Bangladesh” as the country under review, “Spain” as
the partner country and ‘Export’ in the selection menu.

% ITC TRADE MAP
,,‘ Trade statistics for international business development

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares,
etc.

Home & Search  Data Availability ~Reference Material Other ITC Tools  More Mr. Fahim Asmat ~ [[SilERS

The following institutions support free access to Trade Map through the North-South partnership programme:

Qb §) & W e

WEW ZEALAND

~J
UBIFRANCE

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies.

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are
available from the most aggregated level to the tariff line level.

@ Single © Group | > i Advanced search
@ Country © Region |Bangladesh X i
@ Partner © Region |Spﬂin X i

[ Trade Indicators ] [ Yearly Time Series ] [ Quarterly Time Series ] [ Manthly Time Series ] [ Companies J

Trade Map also allows analysis of bilateral trade potential at the HS 6-digit level. By
selecting by “Product Cluster at 6 digit level”, the analyst can generate a list of individual
products exported from Bangladesh to Spain and the respective indicative trade potential.

The analyst can sort this data by value or by indicative potential trade. Trade potential is
defined as the lower of the value a selected country exports to the world or the value the
partner country imports from the world minus the current trade between the two countries
under review. The trade potential is indicative only and serves as a departure point for
further research. It gives an overview of the complementarities of the two economies.
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% TRADE MAP
/,\ ITC Trade statistics for international business development
‘ Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.
: Reference Material ~ Other ITC Tools  More Mr. Fahim Asmat ~ [
Product  TOTAL - All products - Product Group  None -
Ciworld @ Country  Bangladesh v Country Group  None M
Partner  Spain v Partner Group - None v

othercriteria  Exports Tradeindicators +  byproduct v  Product cluster at6 digits |:]
Atthe same level (2 digits)
Existil Product cluster at4 digits

een Bangladesh and Spain in 2013
L All products

Product cluster atthe tariff ling

To sort through Bangladesh’s leading HS-6 products exported to Spain, click on the link
“Indicative potential trade, USD thousand” on the last column on the right of the table.

Existing and potential trade between Bangladesh and Spain in 2013
Product: TOTAL All products

[ FOI data] [Tarﬁ data] [ Standards}
TN o Vi W Compacs |

Download. @E Rows perpage Default (25 perpage) -
1
Bangladesh's exports to Spain Spain's imports from world Bangladesh's exporis to world
Annual . Annual Annual Indicative
o Equivalent ad S - - . tential
Product Product Label Value in m‘T“' In Sharein | valorem tariff Value in IOV:’lll in Sharre”m Value in rovlnh n Shar:dm L
Code 13,0 YBU€ | pBangladesh's |  applied by 2013,USD taue workd 2m13,usp | L€ worid
between = e i Thousang | Detween | exports
2013,% T et % % ousatd | 0092013.%, | %
nalades! s
Banaladesh pa. i
TOTAL | All products 1 54 3| 332266845 3 18| 16 02| 29330485
bapagy | Wamensiails Hausers andshors, o cofien 1 28 o|@| 1120721 6 52| @ 2| 7| seTom
$20342 rﬂe‘gzg’“’s""“se’s and shorts, of cofion, not. | 543 45 30 47 o|@| 1005085 5 11]Q 1wl za| 7erem0
§10010 I'ﬂs‘;'é’és-Si”g‘e‘sa”dm“e”“‘&"“"““”‘ 1 0@ 1042483 4 45/ Q 1l e1| 700880
Pullovers, cardigans and similar articles of . . N
B30 | e g 18 8 oS 814,589 B 18| @| 1614204 1 8 584,753
Pullovers, cardigans and similar aricles of - R -
Bl | e L] 717,842 5 31| @ 2132841 5 1 590,262
Shrimps and prawns, frozen, in shell or not, . & - o
bas13 | ieg i shell 132 24 ) 3| 1059661 0 72| Q@ 5 34 512,636
620520 | Mensiboys shirts, of cotton, not knitted 2 29 0| @ 462805 3 38| @] 1832715 22 54| 408756
Bioggy | SN SIOlEts andomerests pfeer tele 108 75 o|@| 2w ©  49)Q 22| 8580
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XIV. Company Data in Trade Map

One of the important and new features of the Trade Map is company data. With
information on more than 500,000 companies based in more than 60 countries this
feature serves to better connect buyers and sellers. It is an additional opportunity for
exporters to reach potential buyers of their products. An importing company can also use
this information to look for potential suppliers based in many different countries.

% ITRADE MAP
Trade statistics for international business development

Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares,
etc.

English -~

her ITC Tools More

ference Material

arch Data Availability

The following institutions support free access to Trade Map through the Morth-South partnershi rogramme:

A ma;mxﬁs% QDb &

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies.

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are
available from the most aggregated level to the tariff line level.

Single © Group | 620920 - Babies garments and clothing accessories of cotton, not knitted - > i Advanced search

S Product

i

@ Country ) Region |

[ Trade Indicators ] [ Yearly Time Series ] [ Quarterly Time Series ] [ Monthly Time Series ] [ Companies ]

Number of importing companies broken down by product categories for the following product
Product : 620920 Babies garments and clothing accessories of cotton, not knitted

METIRAEETIRANTER 000/ companes \

Duwmluad.@@ : ‘ = Rows per page Default (25 perpage) -

Aprons, ready-made, for babies and children 310
Bathrobes for babies and children 333
Bibs, ready-made, for babies and infants 355
Capes, hooded, ready-made, for babies and children 354
Caps, ready-made, for babies and children 371
Clothes, ready-made for babies and children 515
Clothes, ready-made. embroi for children 336
Clothes, ready-made, for babies and children (trade 1,149
Clothes, ready-made, for babies and children to customer 383
Coat and hat sets, ready-made, for babies and children 365
Coats, ready-made, for babies and children 455
Culottes and shorts, ready-made, for babies and children 348
Dresses, ready-made, christening 314
Dresses, ready-made, for babies and children 503
Footwear, readv-made, texdile, for babies 323

2% ITC TRADE MAP
6~ Trade statistics for international business development

Monthy, quarterly and yearly frade data. Import & export values, volumes, growth rates, market shares, efc.

Fiad English -

Home & S

rch  Data Availabili

Product 620920 - Babies garments and clothing accessories ~ Product Group | None

@ world © Country  All [~ Country Group | None

E:Jr‘nand - Pariner Group | None

H| otherciere

Pariner

pmpanies broken down by product categories for the following product
Babies garments and clothing accessories of cotton, not knitted

pmpanies Y
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Download: 22| (W] = Ghana Rows per page Default (25 per page) ~
Gibraltar
Greece
Greenland
Grenada Product category
Guam
Guatemala
Guinea
Guinea-Bissau children
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Number of importing companies in France, brocken down by product categories, for the following preduct
Product : 620920 Babies garments and clothing accessories of cotton, not knitted

ARSI 0/ Companes \

Download: @ @ =

Rows per page Default(25 perpage) ~

Number of importing
Product category companies available
in Trade Map

Aprons, ready-made, for babies and children

Bathrobes for babies and children

Bibs, ready-made. for babies and infants

Capes, hooded, ready-made, for babies and children

Caps, ready-made, for babies and children

Clothes, ready-made for babies and children

Clothes, readyv-made, embroi for children

Clothes, ready-made. for babies and children (trade 35

Clothes, ready-made, for babies and children to customer

Coat and hat sets, ready-made. for babies and children

Coats, ready-made, for babies and children

Dresses, readyv-made, christenin:

Dresses, ready-made, for babies and children

1
2
6
Culottes and shorts, ready-made, for babies and children 3
2
6
5

Footwear, ready-made, textile, for babies

List of importing companies in France for the following product
Product category : Bibs, ready-made, for babies and infants

Companies

Download; @@ F ‘ b Rows per page Default (25 perpage) ~

Number of product or
= = = Number of .
LCompany name. Semvice cateqories D Y
Company name & servlc;er;‘:';;d jories T Counts City

Avettex 1-10 | France MULHOUSE hitp:fwww. avettex.com
Bonpoint Rive Droite 34 51-100 [ France PARIS 06 hitp:iiwww bonpoint.com
Delatex 166 11-20 | France L HAY LES ROSES hitp:fwww.mondial-innovation.com
Delatex 226 unknown | France PARIS 15 hittp:iwww. mondial-innovation.com
INCIDENCE 45 21-50 [ France MEUDON LA FORET hitp:twww.incidence.fr
Kaloo France " 11-20 | France AlX EN PROVENCE hitp:iiwww kaloo.com
Pluritec 3 1-10 | France GRISOLLES
Source: Kompass

onthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, tc
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Country Group | None
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XV. Choosing a Potential Market for Exports (Example- Export of

Leather Articles from Bangladesh)

Several initial steps are involved in identifying which market(s) may offer opportunities in
terms of export development. In terms of analysing the trade data, the exporter wishes
first to review Bangladesh’s exports to identify current trading partners, how they rank as
world importers and what are the general trends of those markets. He/she may then want
to gauge the performance of Bangladesh exports at the international level. As a next step,
he/she might wish to identify the world’s leading importing countries for Leather articles to
select a shortlist of markets to concentrate his/her effort. Finally, once the exporter has
identified those potential target countries, he/she should find out which countries currently
supply those markets, his/her own country’s performance and if it has any comparative
advantage in terms of tariffs it faces versus its competitors.

1. Review current situation of the country’s export

As a first step, the Bangladeshi exporter of Leather articles could use Trade Map to see
which countries currently import Leather articles from Bangladesh. In order to do so, in
the selection, the exporter should start entering “Articles of leather” as key words and a
list of product descriptions containing the words “Articles of leather” will appear. Then the
exporter chooses “420500: Articles of leather or of composition leather, nes” (screen
below) as the product under review and types “Bangladesh” in the country box. Once the
application produces the options, in this case only the country name “Bangladesh”,
he/she should then click on it to select it. In order to see the importing countries of
Leather articles from Bangladesh, he/she selects “Exports”, and clicks on “Trade
Indicators”. The full list of importing countries for this product is generated (Table 1).

"’ International TRADE MAP
l,s (l‘.].'f:fp Trade statistics for international business development

Home Selection Menu Investment Market Access Reference Material My Account FAQ Tutorials About

Product ‘ 420500 - Articles of leather or of composition leather. nes v‘ Product Group ‘Nnne

Oword @ county |Bangladesh v Country Group | Nane

Pariner |Al v Partner Group | Nane

& other criteria ‘Expons V| |Trade indicators V| |hy country V| |Mirr0rdata V|
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LISt Of IMporting Markets for tha product exported by Banglaesh In 2012 (MIrror) i

Bengladeeha cporta roprzazn: 0.49% of world cxports for thia produzt, ita ranking in wo-ld cxperte io 43

2 hsan reslleraran in tha 2007 HE iyizion
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Table 1: List of importing markets for the product exported by Bangladesh in 2012 (Mirror)
Product: 420500 Articles of leather or of composition leather, nes

Trade Indicators

%)
=
[
2
=
o
o
E

Exported value 2012 (USD thousand)
Trade balance 2012 (USD thousand)
Share in Bangladesh's exports (%)
Exported quantity 2012
Quantity unit
Unit value (USD/unit)
Exported growth in quantity between
2008-2012 (%, p.a.)

2012 (%, p.a.)

Ranking of partner countries in world
Share of partner countries in world
imports (%)
countries between 2008-2012 (%, p.a.)

Tariff (estimated) faced by Bangladesh (%)

Exported growth in value between 2008-

Exported growth in value between 2011-
Total import growth in value of partner

Total 4976 | 2848 | 100 94 Tons | 52936 76 3 -38 100 9
95.

Italy 4762 | 4095 7 91 Tons | 52330 316 -1 -38 8 4.7 29 0
United Kingdom 88 71 1.8 2 Tons | 44000 -7 -16 -25 14 2.7 -12 0
Japan 63 44 1.3 1 Tons | 63000 7 0 473 15 2.6 4 0
Turkey 43 | 2245 0.9 0 Tons 1333 26 0.8 -1 0
Germany 6 | 1502 0.1 0 Tons -12 100 13 3.1 4 0
Hong Kong, China 6 1432 0.1 0 Tons 3 5.4 16 0
Pakistan 3 -557 0.1 0 Tons 87 0 5 6.1
Croatia 2 2 0 0 Tons 38 0.3 7 3.3
Australia 1 1 0 0 Tons -49 33 0.5 11 0
India 1 -38 0 0 Tons 29 0.7 47 4.5
United States of No

America 1 -104 0 quantity -30 1 9.7 21 0
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In Table 1, the exporter can immediately see in the title that Bangladesh ranks 43 in world
exports and its exports represent 0.19% of world exports for the product 420500: Articles
of leather or of composition leather, nes. In the first line of the table, the “world” imports
from Bangladesh of leather article amounted to around US$ 5 million in 2012.

Italy is Bangladesh’s largest import market consuming 95.7% of its export of leather
article, but consumes only 4.7% of total world imports and ranked 8™ among the world’s
importers. United Kingdom and Japan are the 2™ and 3™ importers of Bangladeshi
leather article. They are 14™ and 15™ largest importers of leather article in the world.

On the other hand, the United States of America is the 11" leading importer from
Bangladesh with nearly zero percent share of Bangladesh’s leather article exports and
yet is the number one importing market in the world commanding a 9.7% share of world
imports.

We further notice that Japan is becoming a promising target market for Bangladesh’s
exports. Imports of leather article from Bangladesh show positive trends in value over
2008-2012 period and in particular in 2011-2012.

2. Identify and analyse the world’s leading importers

~'. International TRADE MAP

,’s (lfifin Trade statistics for international business development
Home Selection Menu Investment Market Access Reference Material Wy Account FAQ Tutorials About En
Product ‘ 420500 - Articles of leather or of composition leather. nes Vl Product Group |Nune
®world O Country [All ~| Country Group [None
Partner | A Partner Group |[None
& other criteria \Impons V\ \Trade indicators V| \hy country V|

List of Importers for the selected product In 2012
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Table 2: List of importers for the selected product in 2012
Product : 420500 Articles of leather or of composition leather, nes

Trade Indicators

4
]
£
o
o
E

Value imported in 2012 (USD
thousand)
Trade balance in 2012 (USD
thousand)
Quantity imported in 2012
Quantity Unit
Unit value (USD/unit)
Annual growth in value between
2008-2012 (%)
Annual growth in quantity between
2008-2012 (%)
Annual growth in value between
2011-2012 (%)

Share in world imports (%)
Average distance of supplying
countries (km)
Concentration of supplying
countries

Average tariff (estimated) applied by the

No
World 1970453 | 610600 0 | quantity 9 2 -1 100 4716 0.09
No
United States of America 190806 | -18189 quantity 21 -28 9.7 9763 0.37 0.7
No
Mexico 153022 8655 quantity 3 8 7.8 4650 0.5 21.7
Hong Kong, China 106666 20588 | 3285 | Tons 32471 16 8 5 5.4 5154 0.32 0
France 103523 | 254853 | 2633 | Tons 39318 17 -3 15 5.3 6416 0.16 0.2
Romania 102971 -91066 | 1633 | Tons 63056 24 14 10 5.2 1182 0.15 0.2
No
Singapore 96755 -31743 quantity 14 -22 4.9 7887 0.11 0
Poland 94036 -14610 | 1649 | Tons 57026 6 5 0 4.8 1862 0.14 0.2
Italy 92028 33427 | 1281 | Tons 71841 29 7 26 4.7 5507 0.32 0.2
China 87467 | 289740 | 1632 | Tons 53595 13 6 0 4.4 4740 0.18 16.9
Hungary 84390 94128 | 2364 | Tons 35698 14 5 20 4.3 778 0.3 0.2

Table 2 shows that the world import market for leather articles reached a value of
US$1970 million in 2012. World import has grown by 9% in value and 2% in quantity over
the 2008-2012 period.

United States of America is the number one importing market in the world commanding a
9.7% share of world imports. United States of America is a growing market over the last
5-year period. However, in noting the negative growth in value (-28) over the 2011-2012
period, caution should be applied to the interpretation of the 5-year rate, as the 28%
decline may signal either a downturn in the coming year or that the 5-year trend is
volatile.

Maxico and Hong Kong, China are the 2" and 3" largest importing market.

As Hong Kong, China is a growing market, registering 16% growth in value and 8%
growth in quantity over the 5-year period, it could be an interesting prospects for the
Bangladeshi exporters.

The market/ world demand for this product is not concentrated. Concentration of the
supplying countries is 0.09%.
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3. Analyze the performance of competing suppliers

Q"' ]lmcrnatioml TRADE MAP
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Table 3: List of supplying markets for the product imported by United States of America in 2012

Product: 420500 Articles of leather or of composition leather, nes
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No
World 190806 -18189 100 quantity 21 -28 100 4
No
China 113495 | -110,177 59.5 quantity 41 -36 1 14.6 -2 1.4
No
India 18437 -10353 9.7 quantity 10 28 16 2.1 7 0
No
Mexico 12741 95411 6.7 quantity -12 -20 5 6.3 1 0
No
Italy 10230 -9709 5.4 quantity 15 37 7 4.9 5 1.4
No
Canada 5307 14444 2.8 quantity 4 2 22 0.6 10 0
No
France 5028 -4100 2.6 quantity 21 7 2 13.9 6 14
No
Austria 4382 -4370 2.3 quantity 155 129 9 3.7 6 14
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No

Germany 2294 -145 1.2 quantity 26 91 14 2.4 1 1.4

United No

Kingdom 2100 1657 1.1 guantity -3 23 24 0.6 3 1.4
No

Spain 1825 -1713 1 guantity 2 6 25 0.6 1 1.4

Taipei, No

Chinese 1478 -1336 0.8 guantity 6 10 29 0.5 12 1.4
No

Haiti 1345 -1313 0.7 guantity -9 -19 55) 0.1 -9 0
No

Argentina 1329 -1049 0.7 quantity -16 46 41 0.2 -28 14

Hong

Kong, No

China 1195 5675 0.6 quantity 44 -94 6 4.9 25 14
No

Pakistan 1116 -1106 0.6 quantity 14 25 39 0.2 4 0

China, India, Maxico and Italy are the major suppliers of the US market. China is the main
supplier and accounts 59.5% of the US imports of leather articles. India, Maxico and Italy
has 9.7%, 6.7% and 5.4% share in US import of leather articles respectively.

The table 3 shows that US market is already importing from Asian countries like India,
Pakistan and China, which could mean easier penetration of exporters of Asian countries.

Once the Bangladeshi exporters knows the competitors, Entrepreneurs should research
what sorts of advantages those competitors may have, e.g. logistics, distribution channel,
trade agreements, political ties, etc.

China is the world largest exporters of leather article, also the largest exporter in United
States of America. On the other hand, India, Maxico and Italy are the 16", 5" and 7™
largest exporters of leather article in the world market respectively, while as a supplier in
the US market they ranked 2™, 3™ and 4™ exporters respectively. Thus we can see that
the United States of America is not only buying from the world’s largest suppliers.

Share of China India, Maxico and Italy in world export is 27.9% which indicates that the
global export market of leather articles is not highly concentrated in a few exporting
countries. Supply is relatively diversified geographically.

By clicking on Graph, then choosing "Curve on imported value”, we can see that China is
the only exporting country that significantly increased its exports between 2009 and 2011.

4, foenasonl TRADE MAP
, rade
,\ Centre
Home Selection Menu Investment Market Access Reference Material My Account FAQ Tutorials About English =
Product 420500 - Articles of leather or of composition leather, nes - Product Group  None -
world @ Country  United States of America - Country Group  None -
Partner | All - Pariner Group  None -
@ other criteria  Imports ~ Yearlytime series » bycountry v Directdata » Values ~ i USDollar v i
|Curve onimported value v‘ S E 6 He. 7
Show World data
From 1 to 5 Countries
From 2009 = fo 2013 ~

Update >
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List of supplying markets for a product imported by United States of America
Product: 420500 Articles of leather or of composition leather, nes
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4. Examine tariffs in potential new market

According to the last column on the table, the China exporter faces an AVE of 1.4% on
leather articles (HS 420500), the same as lItaly, but India and Maxico faces AVE of 0%.

Table 4: List of supplying markets for the product imported by United States of America in 2012
Product: 420500 Articles of leather or of composition leather, nes

ae d ato =
a) N = O © S o © Y v S
a == == : s a 2 5 5 o c o :
3 S : 3 > | B S 3 d =5 O a
No
World 190806 -18189 100 quantity 21 -28 100 4
No
China 113495 | -110,177 59.5 quantity 41 -36 1 14.6 -2
No
India 18437 -10353 9.7 quantity 10 28 16 2.1 7
No
Mexico 12741 95411 6.7 quantity -12 -20 5 6.3 1
No
Italy 10230 -9709 5.4 quantity 15 37 7 4.9 5
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Market Access Map

What is Market Access Map?

Market Access Map for SMEs

How to access the application

Types of tariffs

Quick Search on Tariff Information
Trade Regimes and Rules of Origin
Compare tariff on Market Access Map
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Non-tariff Measures
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I. What is Market Access Map?

Market Access Map provides information on applied customs tariffs including MFN tariffs
and preferences granted unilaterally and in the framework of regional and bilateral trade
agreements. Users can find ad valorem equivalents (AVEs) for non-ad valorem duties in
order to compare tariffs across countries and simulate tariff reduction scenarios. The
application also covers tariff rate quotas, trade remedies, rules of origin as well as the
corresponding certificates, bound tariffs of WTO members, non-tariff measures (NTMs)
and trade flows to help users prioritize and analyse export markets as well as prepare for
market access negotiations.

Market Access Map offers:

= A wide geographic coverage with applied MFN and preferential tariffs available
for more than 190 countries and territories.

= A new database on NTM regulations, categorized according to a classification
validated by key international organizations.

=  Seamlessly integrated and continuously updated data on tariffs, trade and NTMs
from multiple data sources which can be consulted simultaneously.

= Different methodologies for the calculation of AVEs of non-ad valorem tariffs
and trade-weighted average tariffs.

= A flexible product selection based on two international classifications: the
Harmonized System (HS) and the Standard International Trade Classification
(SITC).

= Access to extensive time-series and the possibility to download raw data.

= High flexibility for users to define tariff reduction simulations, including
dismantling schedules.

= The possibility to share queries with other users.

Tariffs

‘l"\‘l'a

Market Access Map
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http://www.macmap.org/

II. Market Access Map for SMEs

Market Access Map will help the SMEs to:

= |dentify a tariff applied by any country to a product originating from a particular
country

= Compare the tariff treatment of products exported by Bangladesh with the market

= Access conditions faced by the competitors in the target markets

= Obtain by a single click all relevant material on rules of origin

[Il. How to Access the Application

Market Access Map- www.macmap.org

Improving transparency in international trade and market access

Z81TC  MARKET ACCESS MAP [

Quick search ~ w7 w7 w7 w7 Support materials ~

has been developed by ITC to support the needs of exporters, trade

support institutions, trade policy makers and academic institutions in developing countries. It B i@ smetorg bd
provides information about customs tariffs (including tariff preferences) applied by 196 Password: [sessess |
counfries and faced by 239 countries and territories. / Remember me.

our password? LogIn>>

remedies, rules and certificates of origin, bound
and trade flows to help users prioritize and 3

Type your registered Email

3 address and Password, and
market access negotiations. Users can also find

duties and perform aggregations of products and™

click on Log In Not registered yet?

scenarios. Create your account here

or
Market Access Map is free to users in developing countries and their representations Take a free tour

abroad thanks to generous support from the European Commission, DFID, the World Bank
and donors to ITC's trust fund.

Tweets W Follow
Want to learn how to use Market Access Map? i
. ##nc ITC-Market Analysis 2 May
Watch our online courses B oTC_uikinalysis 3

My sraalk An harittar 12 Kaw Enllrisiare 4

On the Market Access Map Homepage, you will see on the right the two boxes where you
can enter your Email address and password.

By clicking on “Log In”, you will enter the database.
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IV. Types of Tariffs

In general, tariffs can be broadly classified into two categories:
1. Ad valorem

2. Non-ad valorem (also known as NAV tariffs)

Ad Valorem Tariffs

= levied on the basis of value
= used by most countries and for more than 87% of all tariff lines

E.g. 16.5% ad valorem tariff applied by USA to an imported 1 US$ T-shirt from India (HS-
610910): 0.165 x $1 (from India) Tariff paid = 16.50 cents

E.g. 35% tariff applied by Brazil to an imported 1 US$ T-shirt from India (HS-610910):
0.35 x $1 (from India) Tariff paid = 35 cents
Non-ad valorem Tariffs

Non-ad valorem (NAV) tariffs are defined in relation to measures such as volume, weight,
surface, etc.

(a) Specific Tariffs
Levied on the basis of volume or weight. E.g. $2 per kg

(b) Compound / Mixed Tariffs
Combine ad-valorem and specific rates

E.g. USA tariff on chocolate of 4.3% and $0.528 / kg (tariff line code 18063208)

(c) Max / Min tariffs

(d) Tariff rate quotas
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Ad Valorem Equivalents (AVES)

= Are shown in Market Access Map for applied and bound tariffs

= Convert different types of tariffs into a percentage of a product’s unit value

= Are calculated for specific, mixed, compound or variable tariffs and anti-dumping
and countervailing duties

= The total AVE is the sum of all individual AVEs.

An ad valorem equivalent (AVE) tariff is a tariff presented as a percentage of the value of
goods cleared through customs. It is the equivalent of a corresponding non-ad valorem
(NAV) tariff measure based on unit quantities such as weight, number or volume. AVEs
are calculated for customs duties that are not ad valorem. In general, AVEs are
calculated by dividing a given NAV tariff per unit by the value of the product per unit. The
unit value is the value of each unit quantity imported of a product. It is based on the total
value of imports of that product divided by the quantity of imports.
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V. Quick Search on Tariff Information

Quick Search allows the entrepreneurs:

= to easily find the tariffs and non-tariff measures (NTMs) that a specific product
would face in a particular market.

= compare Tariffs sub-module in conjunction with the Trade Statistics sub-module,
to identify products and import markets that show good prospects for trade
promotion by offering favorable market access conditions.

Select Find tariffs from the list of options offered by the Quick Search.

Find tariffs

Step 1/2

Search here for tariffs, tariff quotas and their ad valorem equivalent (AVE) applied by an importing country to an exporting country.

First select the Importing country as the product classification is conditional on this choice.

Then, choose the Product you want to analyze according to the Harmonized System (HS) 6 digit code (HS6) or the Mational Tariff Line (NTL) code.
The results will be shown atthe more detailed national tariff line level.

If you do not select an Exporting country and leave this field blank, you will see all tariff regimes applied for the selected product by your chosen
Importing country to the rest of the world.

You need to select the importing country
Importing country:* France - first in order to get the option to choose
the provided years of tariff data for that
Year= & atest available: 2013 (ITC) - particular country.
Product:* & HS6 National tariff line code

You can either choose HS6 or NTL level as in the results
620920 - Babies garments and clothing accessories of cotton, {Jagfi the information is presented at the National tariff line
evel.
- If you select NTL code you will get the data only for that
" . particular product code.
Exporting country: Bangladesh T - If you select HS6 level you will be provided with the
tariffs for all product codes under this 6-digit code.

Selected data source: ITC (MAcMap) data complemented by WTO (IDB) data for missing counuy-years

You can change your default settings here.

- If you select a particular exporting country,
you will get the data only for that very country.
Procead>> - If you leave this field blank, all the regimes for
the selected product in an importing country
will be available.
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Find tariffs

Tariffs applied by France

Product: 620920 - Babies garments and clothing accessories of cotton, not knitted
Partner: Bangladesh

Data source: ITC (MAcMap)

“rear: 2014

Nomenclature: HS Rev.2012

AVE Methodology: AVE based on the World Tariff Profile (WTP)

<« New search <= Modify search

Q=8

Product - y . Applied tariff (as  Applied tariff Total ad valorem Tariff quota
code Rrodcescnptiny feutizaine reported) [converted) equivalent tariff details

Babies' garments and clothing accessories of cotton [excl. knitted or crocheted
EEIENI and hats, napkins and napkin liners [see 9519]) : Gloves, mittens and mitts AR G () B e Ul

Babies' garments and clothing accessories of cotton [excl. knitted or crocheted  Preferential tariff for Least

Cao ol and hats, napkins and napkin liners [see 9619]} : Gloves, mittens and mitts Developed Countries 3 3 3
Babies' garments and clothing accessories of cotton (excl. knitted or crocheted
6209200020  and hats, napkins and napkin liners [see 9619]) : Stockings, socks and MFH duties [Applied) 10.50% 10.50% 10.50%

sockettes

Babies' garments and clothing accessories of cotton [excl, knitted or crocheted Preferential tariff for Least

6209200020  and hats, napkins and napkin liners [see 9619]) : Stockings, socks and Developed Countries 0% 0% 0%

sockettes

Babies' garments and clothing accessories of cotton [excl. knitted or crocheted
Ry and hats, napkins and napkin liners [see 9519]) : Other e ] LS Les HBERES
5209200090 Babies' garments and clothing accessories of cotton [excl, knitted or crocheted  Preferential tariff for Least 0% 0% 0%

and hats, napkins and napkin liners [see 9819]} : Other Developed Countries

If you know precisely what product name or code are, you can go for the National Tariff
Line codes. Otherwise, choosing the HS6 level you can select all at once the national
tariff lines grouped under this product category.

National Tariff Line code of Bangladesh: 62092000- Babies' garments and clothing accessories.: Of cotton

National Tariff Line code of the importing country France: 6209200010 - Babies' garments and clothing
accessories of cotton (excl. knitted or crocheted and hats, napkins and napkin liners: Gloves, mittens and
mitts

Find tariffs

Search here for tariffs, tariff quotas and their ad valorem equivalent (AVE) applied by an importing country to an exporting country.

First select the Importing country as the product classification is conditional on this choice.

Then, choose the Product you want to analyze according to the Harmonized System (HS) 6 digit code (HS6) or the National Tariff Line (NTL) code.
The results will be shown at the more detailed national tariff line level.

If you do not select an Exporting country and leave this field blank, you will see all tariff regimes applied for the selected product by your chosen
Importing country to the rest of the world.

Importing country:* France M

Year*'& Latest available: 2013 (ITC

Product:*'&/ HSE National tanff line code

6209200010 - Babies' garments and clothing accessories of cottor ~

Exporting country: Bangladesh| N
Selected data source: ITC (MAcMap) data complemented by WTO (IDB) data for missing country-years
You can change your default settings here.

Proceed>=

Market Access Map 49 |Page



Find tariffs

Tariffs applied by France

Product: 6209200010 - Babies garments and clothing accessories of cotton (excl. knitted or crocheted and hats, napkins and napkin
liners [see 9619]) : Gloves, mittens and mitts

Partner: Bangladesh

Data source: ITC (MAcMap)

“rear: 2014

Nomenclature: HS Rev.2012

AVE Methodology: AVE based on the World Tariff Profile (WTP)

<< New search << Modify search

D = 8

Tariff regime Applied tariff (as reported) Applied tariff (converted) Total ad valorem equivalent tariff Tariff quota details
MFN duties [Applied) 10.50% 10.50% 10.50%

Preferential tariff for Least Developed Countries 0% 0% 0%

H 4 |71_| P M Page size: 50 ~ 2items in 1 pages

<< New search << Modify search

MFN and Preferential tariff
MFN : Most Favoured Nation

= A Most Favoured Nation (MFN) tariff is the tariff applied by WTO members to
goods from other WTO members.

= The MFN clause states that: a member of the WTO must treat all WTO members
equally every time a WTO member improves the benefits that it gives to one
trading partner, it has to give the same "best" treatment to all other WTO
members, so that they remain equal.

Preferential access

= Favours extended to some trading partners through preferential EESUSETER
trade agreements, usually in the form of lower tariffs or non- * Preferences
application of some non-tariff measures.
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VI. Trade Regimes and Rules of Origin

Access the Trade agreements and Rules of Origin sub-module, from the Quick search
drop-down menu

Trade agreements and Rules of Origin
Step 1/2

Search here to see all trade agreements applied by one country to any other country and the corresponding Rules of Origin and certificates for the
|atest available year.

First select a Country and then choose whether it has to be defined as an exporter or as an importer. If you do not select a specific Partner
(country), you will see all trade agreements applied or faced by the reporter with respect to the rest of the world.

Country:* France v | as Importer -
Partner: Bangladesh -
Proceed >>

* Indicates mandatory fields.

Trade agreements and Rules of Origin
Step 212

List of trade agreements applied by France to Bangladesh and the corresponding rules of origin and certificates
Use the links under "Rules of origin™ to consult legal texts and external resources relative to a specific rade agreement
Use the links under "Cerlificate/Forms” to download the documentation required to comply with a specifc trade agreement.

If you have selected all partners you can hover over any Trade agreement to see its member countries

Data source: ITC (MAcMap)

<< New search << Modify search
Trade Agreement description Rules of origin Certificates / Forms
g

Link: EU Expert Helpdesk for developing countries
Link: EU explanation on GSP and Rules of Origin
EU GSP Regulation 980-2005
EU Regulation 2454-1993 (relevant parts for GSP, 12 MB !}
Preferential tariff for Least Developed Countries Temporary derogation of ROO for certain fisheries products from Cape Verde
EU GSP Guide Part1
EU GSP Guide Part 2
EU GSP Guide Part 3
EU GSP Guide Part 4

Certificate of origin
Certificate of erigin (EUR1) and invoice declaration

H 4 ‘Tl [N | Pagesize: 50 ¥ 1itemsinl pages
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Types of trade agreements

= Partial Scope Agreement: reduces tariff barriers between partner countries for a
specific number of products

= Free Trade Agreements: eliminates tariff barriers between the parties for all or
nearly all products (FTA, RTA, etc.)

= Economic Partnership Agreement: eliminates tariff barriers but goes beyond
market access into other areas such as development cooperation

=  Customs Union: free trade zone + common external tariff

= Common Market: customs union + free flow of factors of production within region
(capital, labour, etc.)

= Economic Union: unification/harmonization of economic policies: monetary and
fiscal policy, regulatory regimes...

Rules and Certificate of Origins
= Rules of Origin (RoO) are criteria used to define where a product was made.

= This is complicated by globalization and the way a product can be processed in
several countries before it is ready for the market.

= Certificate of Origin (CO) is the document attesting that goods in a particular
export shipment are wholly obtained or produced or manufactured or processed in
a particular country (country of origin).

= 2 varieties of certificates:

i.  "Non-Preferential CO* which certifies the country of origin of a particular
product does not qualify for any preferential treatment

i. "Preferential C.O" refers to C.O. which enables products to enjoy tariff
reduction or exemption when they are exported to countries extending these
privileges: e.g. GSP, Commonwealth Preference Certificate.
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VII. Compare Tariff on Market Access Map

Compare Tariffs sub-module under Quick Search.
Compare Tariffs Module:

= Allows users to identify the average tariffs faced by one specific product either
from the perspective of one importer and all exporters, or one exporter and all
importers.

= Allows exporters to identify markets where the level of protection for its product is
relatively low.

» Can assist trade negotiators to identify disadvantages for their country’s products
in various in various markets.

Compare tariffs
Step 12

Compare here average tariffs that a country faces worldwide when it exports or tariffs that a country applies when it imports a particular product.

First select the Country as the product classification is conditional upon this choice.

Then choose the Product you want to analyze according to the Harmonized System (HS) 6 digit code (H36), 4 digit code (HS4), 2 digit code (HS2)
or the national tariff lina (MTL) code.

When a country is selected as an importer, product codes will refer to the HS revision adopted by the country for the latest year.

‘When a country is selected as an exporter, product codes will refer to a combined list of all HS revisions.

Tariff data presented in this module is the most current available. To search for historical data see Tariff analysis or Tariff data download.

Country:" Bangladesh ¥ | a3 | Exporter A

Product:* &) HS2Z  Hs4 [EES

620920 - Babies garments and clothing accessories of cotton, not | ~
Selected data source: ITC (MAcMap) data complemented by WTO (IDB) data for missing country-years

You can change your default settings here

Proceed =>
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Compare tariffs
Step 212

Tariffs applied by all importing countries to Bangladesh

Product: 620920 - Babies garments and clothing accessories of cotton, not knitted
Trade year: 2011

Applied tariff data source: ITC (MAcMap) complemented by WTO (IDB)

Trade data source: ITC Normalized trade matrix

AVE Methodelogy: AVE based on the World Tariff Profile (WTP)

=< Mew =earch == Modify search

B Table @ Map
q o a Level of protection
= -
0%
. CF GRSy e Level of Bangladesh’s exports to Total ad valorem Corresponding HS6 codes in -5
Importing country ~ Year  Revision national tariff lines e Tericn partner country [value in equivalents tariff the importing country revision  Source -15_ 101%
Uss 000) [*] L*]
110 - 15]%
Afghanistan 2013 Hs12 2 [ ] 7.00% Click Here mc o
Albania 2015 Hs12 9 0.63% Click Here mc 120 - 20%
Algeria 014 Hsi2 4 17 25.00% Click Here rc (- o
Angola 014 Hsi2 2 20.00% Click Here rc (e
Anguilla 004 HSOT 2 15.00% Click Here e

On the right side of the screen the user can find information to interpret the data

displayed in the map view.

| Table @  Map
L1
&
¢ (D
A4
T
&

Market Access Map

Click here to switch from the
Table format to the Map

Trade (US$'000):
01,700
1700- 7,400
7.400- 15,000

+ 15,000 - 63,000

Level of protection
@ Selected country

Data not available
| 0%

0-5%
o
B io- 151
115 207%
120- 0%
[ R
oo
[

54 |Page



VIIl. Non-tariff Measures (NTMs)

Non-tariff Measures (NTMs) include a wide category of instruments such as sanitary and
phytosanitary measures (SPS), technical barriers of trade (TBT), quotas, anti competitive
measures, import or export licenses, export restrictions, custom surcharges, financial
measures, antidumping measures, etc.

Tariffs and non-tariff measures- What is the difference?

Tariffs =

customs duty or tax

mostly levied on imports

raise revenues for the government
collected by customs

expressed as a percentage of the
value (ad valorem, ex.19%), or as a
specific charge (specific, ex. 30% les
100kg)

Non tariffs measures =

trade regulating measures
usually related to imports
applied by governments

products must comply with these
regulations

different controls: prior to export, at
the border, after import

Select "Find non-tariff measures’ from the "Quick Search’ module drop-down menu.

Market Access Map
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Find non-tariff measures
Step 1.2

Search here for non-tariff measures (NTMs) applied by a reporter country.

"Mon-tariff measures” include market reguirements, taxes and procedures (ameng others) that countries apply te products that are imported or
exported. Theze can include for example heaklth regulations on foed guality, rules about packaging, minimum safety standards for manufactured
products, internal taxes that are levied in addition to import duties and many more. Market Access Map provides information on a wide range of
regulations applied by countries as well as links, where available, to the responsgible institutions and / or the regulations themselves to help you

further research the product and process-related compliance isgues invelved in exporting or imperting.

First gelect whether you would like to View results by non-tariff measure legislation (ie. the legal text containing information on NTMg) or by
nen-tariff measure category (i.e. according to the NTM classification). If vou decide to view results by non-tariff measure category you need to

specify whether you are looking for Hon-tariff measures regulating imperts or exports.

Then select the Reporter (the country apphying NTM=) as the year selection and the product classification are cenditional upon this choice.

Select the Year for which data are available.
Select the Partner (country).

Finally chose the Product you want to analyze according to the Harmenized System (HS) 8 digit code (HSS) or the national tariff line (NTL}) code.

View results by:

Mon-tariff measure legislation x
Reporter:” France i
Year:” Latest available: 2010 =
Partner:* Q) Bangladesh o

Product:* &) National tariff line code

620920 - Babies garments and clothing accessories of cottor ™

Proceed ==

Find-non tariff measures
Step 212

Legiglation requlating non-tariff measures (NTWs) applied by France
To find more information on the "NTM chapter” regulated by each legislation refer to the NTM classification

Product: 620920 - Babies garments and clothing accessories of cotton, not knitted
Partner: Bangladesh

“rear. 2010

Data source: UNCTAD (TRAINS)

Credits: EU Export Helpdesk

Product nomenciature: HS8

NTM classification revision: NTM rev. 2009

<< New search << Modify search

Selected national tariff line (NTL) code:
6209200010 - Babies' garments and clothing accessories of cotton (excl, knitted or =

Official title of the legislation [English] I(Zﬁl:;:aﬁl;;t]le of the legislation (national :tzbr(lew?k [national :Z:Z\id\sr:'la\t?zg pdf of the

Labelling for textiles, (Document code: Ibitexti, through EU Export Helpdesk o e
database - January 2010)

W (1] m pagesie 10 v

Implementing HTM
authority chapter
N/A B

1items in1 pat

Market Access Map

56 | Page



Practical Exercise-l

1. Identify the harmonized system code of the product you want to focus on.

(a) Name of the product:

(b) Provide the harmonised system (HS) code of the product

6-digit HS:

2. How much in total of this product is imported in the world?

US$: Quantity: tons/units

3. Have the world imports grown or declined in the last 5 years?

Your answer:

4. Which countries are the 3 largest importers (in value) of the product?

Ranking Importers Share in World Imports, %

1

2

3

5. Which countries are the 3 largest exporters (in value) of this product? What is the value of
their exports?

Ranking Exporters Share in World Exports, %

1

2




Practical Exercise-ll

1. Does your country already export this product? (Ranking & World Market Share)

YES or NO

2. How much in total of this product is exported by your country to the world?

Ranking: World Market Share:

3. Is your country winning or losing market share in the world market?

4. Who are the three biggest importers for your product?

5. Analyse yearly time series & monthly time series data of importing markets for the
selected product exported by Bangladesh.

Explain :

6. Analyse graphically (Bar chart & Bubble graph) the data of importing markets for the
selected product exported by Bangladesh.

Explain :

7. Which are two potential attractive markets for exporting this product?

Explain your reasoning:




Practical Exercise-lll

1. Who would be your main competitors in the target countries?

, . Share in target Gaining or
Your country’s main . .
Target Country : : country’s imports | loosing market
competitors in target market
(%) shares
1
2
3
1
2
3

2. Analyse graphically (Curve on imported value) the supplying market for the product
imported by the target market.

Explain :

3. Do you think it will be easier for Bangladeshi exporter to penetrate in the target
country(s)? why?

YES/NO

Explain your reasoning:

4. Find the list of importing companies in the target country for the selected product.




Practical Exercise-IV

1. Identify the tariffs and trade regimes that Bangladesh faces in the attractive markets

Target Country Trade Regimes Tariffs applied

2. Do you have tariff advantage /disadvantages vis a vis your main competitors in the three
target markets?

Tariffs faced by
competitors

Target Country Competitors

3. How many trade agreements have you identified using "Trade agreements and Rule of
Origin’ sub-module?

Answer:

4. Compare the tariff applied by the importing countries to Bangladesh for the selected
product.
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